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fndmiledaemaila Kaga Yuzen (Painting Experience) %3
m@mwmﬁiuiu Kaga Yuzen Kimono (Dressing Experience) iR

Hugaszarmmvesyiu usiu

msaaavadnlaganiniuy Kaga Yuzen Kimono
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http://www.thapra.lib.su.ac.th/thesis/showthesis_th.asp?id=0000001223

ARIATAUNAYBIA BA AR (LIRT) WindelHan

http://dl.parliament.go.th/

TASINISAULLL “N1sVIad N BIdE1edssA” Wnnaldan

http://creativetourism.circlecamp.com

1ASIMSWIMULATHFNAE1UUWEIRE19A55A (Lanna Creative Economy )

{infaldann https://sites.google.com/a/camt.info/creative-lanna/
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11l E’mil"a gaqmﬂ’mni's&m%”\miiﬁ A1UNIIUANENTTNNIT http//unesdoc.unesco.org/images/0018/001838/183832E .pdf

WaLINTIATHgNAUAsAIANUINTIA dinTaléiann http:/ce.nesdb.go.th .
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NUTY) (BNN. intielf@ann www.dasta.or.th http//lampang.mots.go.th/images/column_1219218922/c1.jpg

NURIULTIRE1NASTANLANSTY WNDelHan http //www.oknation.net/blog/akom/2011/05/09/entry-1

http:7/www.creativepartnership.or:
P P p-org http:7/www.naturethai.net/Thai-handicrafts/Lampang-Ceramics.html

LATRUNELIBINE19RT5A (The Creative Cities Network) 1418 [#a1n
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http //www.unesco.org/new/en/culture/themes/creativity/creative-cities-
Q1. hitp://www.manager.co.th/iBizchannel/NViewNews.aspx?News/D=9540000070523

network/

KANAZAWA — City of Hand Craftsmanship infaléann

http //www.kanazawa-tourism.com/thai/main/index.php),
http //www.unesco.org/new/en/culture/themes/creatlivity/creative-cities-

network/crafts-and-folk-art/kanazawa/
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