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Abstract

In the 21st Century, social networks have become an integral part of peoples’ lives, especially for adolescents and
young adults. Due to this social change, educational institutions have attempted fo integrate leamning materials into these
media fo conform and adapt to students’ constantly evolving needs. New instructional media has altered students’ learning
processes, allowing them to study without constraints in a limitless and fimeless environment. In this research, “Pinterest”, a
new social media network, is infroduced as an alternative and innovative new instructional tool for educators to link with

students’ educational needs and allowing them to match these with institutional goals.
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